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“Hidden Potential in Mature Basins: Play Analogs and Best Practices” 

 Bandung, Indonesia 
13-14 September 2017 

 
 

Sponsorship Guide and Commitment Form 
 

Contact details: 
 
Adrienne Pereira, AAPG Asia Pacific Region Events Manager 
E :  apereira@aapg.org   T: +65-96536728 
 

For the latest event information, please check our Event Website 
 
1.  Gold Sponsor  US$10,000 
 
Publicity and Benefits (depending on the date of settlement) 
 

 2 full delegate registrations 
 Company logo & website link on every page of the event website, where 

applicable  
 Company logo in all workshop email blasts  
 Company logo on any workshop announcement flyers  
 Company logo on the workshop program cover 
 Company logo on the inside acknowledgement page in the extended abstracts handout 

(that will appear on USB memory stick) 
 

 Company logo with other sponsors on loop slide presentation that will be on 
display during all breaks  

 Company logo on an individual poster A-1 in size at the event for full duration 

 

2.  Silver Sponsor US$ 5,000 

  

Publicity and Benefits (depending on the date of settlement)   
 1 full delegate registration 

 
 Company logo & link on the event website, where applicable 
 Company logo on the workshop announcement flyers  
 Company logo on the workshop program cover  
 Company logo with other sponsors on loop slide presentation that will be on display during 

all breaks  
 Company logo on an individual poster A-1 in size at the event for full duration 
 Company Name Listed in text on all workshop email blasts 

 

  

mailto:apereira@aapg.org
http://www.aapg.org/global/asiapacific/events/workshop/articleid/29370/hidden-potential-in-mature-basins-play-analogs-and-best-practices
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3.  Bronze Sponsor                                                                                                                          US$3,000                                                                                                                                                                                                     
 
Publicity and Benefits (depending on the date of settlement)         
 

 Company logo alone on the event website, where applicable   
 Company logo on the workshop announcement flyers 
 Company logo on the workshop program cover  
 Company logo with other sponsors on loop slide presentation that will be on display during all 

breaks  
 Company logo on an individual poster A-1 in size at the event for full duration 
 Company Name Listed in text on all workshop email blasts 

 
4.  Other Sponsors 
 
Publicity and Benefits (for 5.1 – 5.6 and depending on the date of settlement) 
 

 Company logo on the event website, where applicable  
 Company logo on any workshop announcement flyers 
 Company logo on workshop program cover 
 Company logo with other sponsors on loop slide presentation that will be on 

display during all breaks  
 Company logo together with all other sponsors on an A-1 poster at the event for full 

duration 
 Company Name Listed in text on all workshop email blasts 
 Plus item specific publicity (see below) 

 

4.1 Stand-alone Exhibition      US$3,000 

 Specific publicity : Space for One table & Two chairs (including power 
  socket for normal power consumption only). 
       Registration to the workshop is not included. 

 

4.2 Badge Lanyard    US$3,000 
 Specific publicity : Company logo on the lanyards (1 side). Logo in 4C 
 Maximum number of sponsors : 1 

4.3 
 

   Academic Sponsor Registration    US$3,000 

 Specific publicity : Exclusively for five (5) academic registrations. 

  (Does not cover travel, meal, lodging expenses) 
 
 

4.4 

 
Workshop Handouts of Extended  
Abstracts (on USB thumb drive)    US$4,000 

 Specific publicity : Company logo on the USB thumb drives (1 side). 

  Logo in 4C 

 Maximum number of sponsors : 1 

4.5 Lunch US$3,000 

 Specific publicity : Relevant day. Tent cards on the buffet. Logo in 4C 

 Maximum number of sponsors 
   : 2 days available 

: Only 1 each day 
  



 

3 
 

 4.6 Coffee Break US$2,500 

 Specific publicity 
: Relevant day.  Tent cards on coffee tables.  Logo in 4C 
: One day = two breaks. Tent cards on the coffee table. 

 Maximum number of sponsors : Only 1 each day 
  

4.7 General Sponsorship                             US$    500 
 Specific publicity         :  Listing of company name with no logo 
    Maximum number of sponsors       :  No limit  
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Sponsorship Commitment Form (Please return only this page 4).   

           Sponsor contact details  
              

 Company:              

 Address:              

 City/Postal Code:   Country:    

 General telephone:   General fax:    

 General e-mail:   Website:    

 Contact person: Dr/Mr/Mrs/Ms:              

 Direct telephone:   

 Direct e-mail:              
             

           Invoice details (if different)  
                
                        

 Company:              

 Address:              

 City/Postal Code:   Country:    

 Contact person: Dr/Mr/Mrs/Ms:              

 Direct telephone:     

 Direct e-mail:              

                        

            Sponsor Item(s)  
                        

                   USD    

                   USD    

   

 TOTAL SPONSORSHIP      USD ____________________ 
 
On receipt of the confirmation, an invoice will be sent. The sponsoring benefits will be initiated after 
receipt of the full payment of the invoice.  Terms and Conditions below. 
 
On behalf of (Company), I (Name)        

hereby authorise sponsorship as indicated.  

 
(Authorised   
Signature)   (Date) 

 
Please sign and send just this page/ form to: Adrienne Pereira 
(apereira@aapg.org)  
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Terms and Conditions: 

 

 All sponsorship amounts are net amounts.  No additional tax will be applied. 
 An invoice will be issued by AAPG in Tulsa, Oklahoma, USA 
 Sponsorship opportunities will be processed in the order in which they are received. 
 Exclusive sponsorships will be given priority over co-sponsorships. 
 Invoice will be sent from AAPG HQ upon receipt of sponsorship commitment form. 
 Registration for the event is not included in the sponsorship fee (unless specified in the 

category) 
 Specific deadlines must be met for acknowledgment in print materials.  AAPG plans marketing 

blasts and sponsor logos are carried within (where applicable).  Sponsor to send a high-
resolution logo for AAPG to publish their logo on the website and in accordance with what is 
signed. 

 Sponsorships are non-refundable and non-transferable. Exposure on website begins as 
soon as form is returned and corporate logos and corporate URLs are received by the 
Organisers.   

 Should the event be cancelled or re-scheduled, AAPG will carry forward the signed 
benefits to the next regional GTW or conference which fits within the Sponsor’s focus 
and operating area.  Upon receipt of Sponsor’s written acceptance, logo exposure will 
then start immediately for this new event. 

 Amendments to the Sponsor Contract shall only be valid when made in writing and signed 
by both Parties. 

 The Organisers reserve the right to determine the eligibility of any sponsor. 
 The Organisers reserve the right to remove sponsorship items as deemed necessary. 
 The Organisers reserve the right to make such changes in the time schedule or in the general 

plan of the Event as may be deemed by The Organisers to be in the best interests of the Event 
generally. All matters and questions not covered by these Terms and Conditions are at the 
discretion of The Organisers.

 
 

Supported By: 

 

 

 

 

 

 
 
 
 
 
 
 

AAPG Asia Pacific Region 

1 October 2016 

 

 


